
Creative Campaigns
COMMUNICATION SOLUTIONS GROUP



We are 80+ experts committed to  
developing  breakthrough creative ideas  

and strategic communications.



We help clients connect to their audience by  
amplifying their brand through creative that engages them  
at the right place, at the right time, with the right message.

VALUE PROPOSITION



Capabilities & Possibilities

Strategy
Communication & Marketing 
Campaigns
Program Brand Identity
UX Research
Persona Development
Audience Acquisition Plans
Content Mapping
Environmental Signage Plans
Creative Consulting
Marketing Analytics
Program Visioning Sessions

Touchpoints
Print Collateral
Websites
Video & Motion Graphics
Environmental Signage
Branded Merchandise
Text Messaging
HTML Emails
Direct Mail
Custom Branded Kits
Social Media
Paid Media
Virtual & In-person Activation

Services
Creative Direction
Writing
Design
Video Production
Marketing Automation
Installation & Strike
Translation
ADA Compliance
Project Management
Printing & Production
Fulfillment & Distribution



Automotive
C H A N N E L  S O L U T I O N S

COLLATERAL / GAMIFICATION



Awards brings dealers into an engagement program built around ongoing earning, 
timely challenges and meaningful milestones. Targeted push communications work 

together to drive immediate action, sustain long‑term engagement, strengthen 
retention and reinforce the brand in a way that feels relevant.



Automotive
C H A N N E L  S O L U T I O N S

NEW HIRE JOURNEY



Retention is a key business driver, so we focused on a positive, milestone-based new 
hire journey. Participants complete onboarding while engaging with Star Awards 

through 30-, 60- and 90-day awards. A progress tracker marks each milestone across 
their first six months, culminating in a points award. Quarterly bonus point opportunities 

years one through three help sustain engagement and long-term recognition.



Winsupply
C H A N N E L  P A R T N E R  S O L U T I O N

MIXED MEDIA APPROACH  /  PROGRAM BRAND IDENTITY  /  COMMUNICATION CAMPAIGN



A strong annual program combines early engagement and continuous 
messaging that converts interest into action. Messaging highlighted platform 

enhancements and new tools tailored to each audience—Local Company 
Presidents, sales teams, sponsors and customers—ensuring they receive what 

they need for program success. The multi-channel strategy combined physical 
and digital touchpoints to maximize engagement across all audiences.

Ask about ProRewards today.

WinProRewards.com

Rewards shown subject to change based on availability.

Then  
redeem  

your  
points for 
rewards!

3W28C0-118

PROGRAM GUIDE

Hit the Zone  
and Grow Your 
Business

Herradura, 

Costa Rica
Tranquil Sanctuary 
Los Suenos Marriott Ocean & Golf Resort is a beachfront 
haven in a breathtaking natural landscape. Surrounded by 
the rainforest canopies of Costa Rica’s Green Coast, this 
luxury oasis sits amid a paradise of natural beauty, endless 
comfort and adventurous opportunities. A sanctuary has 
been created where indulgence and adventure harmonize 
to offer an extraordinary experience. Earn your way to an 
unforgettable travel experience based on the purchase 
goal set by your local Winsupply location.

Trip includes:
• Lorem ipsum dolor sit amet, 

consectetur adipiscing elit

• Vestibulum a euismod nisi

• Donec ut feugiat ex, ut 
rutrum velit

• Duis in ornare erat

• Nunc ac bibendum turpis

• Mauris pretium erat

Earning Period:

Questions? 
ProRewards Program Headquarters  |  1-800-227-1280  |  ContactUs@WinProRewards.com  |  WinProRewards.com 3W28C0-202-1

Cabo San Lucas, 

Mexico
Endless Possibilities
Grand Fiesta Americana Los Cabos, an all-inclusive golf and 
spa resort, is a place full of inspiration and majesty that will 
exceed every expectation. Spacious rooms with splendid views 
are carefully designed to provide all the comforts you crave. 
The luxurious resort is in the beautiful city of Los Cabos, on 
the Baja California peninsula, a short distance from famous 
attractions such as the Arch of Cabo San Lucas. Relax with a 
spa treatment, perfect your golf swing, take a cooking class or 
explore the breathtaking natural beauty that surrounds you. 
The possibilities are endless. Earn your way to an unforgettable 
travel experience based on the purchase goal set by your local 
Winsupply location.

Trip includes:

• Lorem ipsum dolor sit 
amet, consectetur

• Aliquam tempor ante ut mi 
imperdiet

• Suspendisse cursus metus 
quis tincidunt finibus

• Vestibulum a euismod nisi

• Lorem ipsum dolor sit amet, 
consectetur adipiscing

3W28C0-202-2

Earning Period:

Questions? 
ProRewards Program Headquarters  |  1-800-227-1280  |  ContactUs@WinProRewards.com  |  WinProRewards.com

 

Know & Grow 
How to Use Promotions and Marketing Messages on WinProRewards.com

3W28C0-407

How to Submit
 Go to WinProRewards.com and log in.

  Navigate to Promotions > Request Promotion to access the request form.

 Submit the required fields through the request form.

  Once your request form is reviewed and processed, the promotions will be 
published on the website, and marketing messages will be sent via email.

Note: Submit your promotions and marketing messages two weeks prior to post 
date for processing. 

What You’ll Provide
 • Promotion name
 • Product information
 • Start/End dates
 • Point multiplier
 • Images

We recommend posting promotions for 
30–60 days. You can send marketing 
messages at any time. The frequency 
of these messages will depend on your 
sponsorship level.

Why Use Promotions and Marketing Messages? 
The benefits are many: Increased sales, brand awareness, customer engagement, market penetration and competitive edge.

Know: Increase customers’ and Local Companies’ knowledge of new or highlighted products. 
Grow: 

Visibility is key to profitability.  
Submit today at WinProRewards, 
or scan the QR code.
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Train & Gain: 
How to Use the New Training Tool on WinProRewards.com

3W28C0-404

How to Submit Training
 Go to WinProRewards.com and log in.

  Navigate to Promotions > Request Brand Training to access the request form.

 Submit the required fields through the request form.

  Once your form is reviewed and processed, the training will be published  
on the website.

Submit your training two weeks prior to post date for processing.  
We recommend posting each training course for 30-60 days.

What You’ll Provide
General Course Information (Required)
 • Course name, start/end dates and description 
 •  Reward amount (optional but encouraged) *We recommend setting the  

reward per course depending on training complexity. 

Course Components (Required)
 •  Video or quiz (or both)
 •  Align content with quiz questions and key takeaways
 •  Suggested formats: MP4 or PDF 

Course Resources (Optional, but Strongly Recommended)
 •  Extra materials like guides, infographics, checklists and diagrams
 •  Recommended file types: PDF, PNG

Quiz (Optional, but Recommended)
 •  Recommend fewer than 10 clear, varied questions
 •  Suggest passing score: 80% or higher
 •  Options to retake quiz, see missed answers or add essay questions
 •  Be sure to list all quiz questions, answer choices and correct answers 

Why use the new training tool? The more people get to know you, the more likely they are to purchase your products.  
The new Training Tool on WinProRewards.com helps you achieve your sales growth goals.

Train: Increase customers’ and Local Companies’ knowledge of your products and services.
Gain: Watch your sales grow as their knowledge expands.

No train, no gain. Submit your training today at WinProRewards.com.
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Benefits of the New Training Tool 
According to Conductor research, consumers are 131% more likely to buy from a 
brand immediately after they consume early-stage, educational content. Even a 
week after consuming the content, they are still 48% more likely to purchase.

131
%

 

MORE LIKELY TO BUY 
WITH EDUCATION 
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Accelerate your sales success. Invite your customers to join ProRewards Points.

On average, enrolled customers spend X.XX times more than those not enrolled each year.

Questions?
ProRewards Headquarters
1-800-227-1280
ContactUs@WinProRewards.com  |  WinProRewards.com

ProRewards Points:  
Proven to Grow Your Sales 

Enrolled Customers 
Average Purchases: 

Non-enrolled Customers 
Average Purchases: 

$XXX,XXX $XX,XXX

Our Recommendation:  
Invite These Customers 
Our research shows that customers with $X,000 – $X,000 in 
annual sales have the most potential to increase their sales with 
you. Use the filters on the Invite Customers screen to easily 
select your customers in this range. Invite them today! 

Help Invitees  
Earn Bonus Points
The first XXX customers to enroll 
     in ProRewards will receive 
XX,XXX points!* Encourage the 
customers you invite to enroll 

early to earn bonus points!
*Lorem ipsum dolor sit amet, consectetur adipiscing 

elit. Ut porttitor diam eu sapien tempor eleifend. 
Morbi in libero felis. 

Checklist to Make Your Sales Thrive

Log in to WinProRewards.com

Use the inviting tool to set up your inviting metrics 

Invite customers 

Ensure those customers complete enrollment 

Share ProRewards information with Sales Team Members 

Hang up the ProRewards poster in a highly visible place 

Inviting for ProRewards Points is live at WinProRewards.com.Start Today:

Encourage 
customers 
to enroll: 
The first X will 
receive X,000 
points!*

*Lorem ipsum dolor sit amet, consectetur adipiscing elit. Ut 
porttitor diam eu sapien tempor eleifend.

Enroll

Win

It’s that 
easy.
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Participating Customers 
Average Purchases:

$XXX,XXX

Non-Participating Customers 
Average Purchases:

$XX,XXX

Hit the Zone and Grow
Not sure who to invite? Don’t overthink it. 

 Recommended: Target customers with 
annual sales of $X,000 – $XX,000.

 Our research shows they have the most  
potential to increase their sales with you.

Invite  
Customers 
Now
Log in at  
WinProRewards.com:

1.  Click the INVITE CUSTOMERS
button on the homepage.

2.  Customer lists can be
adjusted by filtering based
on customers’ previous
year’s purchases.

3.  When you’re ready you can
either click select all or select
the individual customer(s)
to invite and click INVITE
SELECTED CUSTOMERS.

4.  Next choose which programs
you want to invite customers
to and set their goals.

5. Click SEND INVITES.

6.  A confirmation message will
show to confirm your choice.

7. Click SEND.

Note: It’s recommended you 
set a customer’s Stretch Goal at 
25% over their previous year’s 
sales; however, the website will 
calculate an estimated ROI to 
o�er flexibility based on your
desired ROI.

Invite Customers for 
ProRewards Today
Our records show that as of 10/10, you 
haven’t invited any customers. It’s easy to 
change that!

See What You’re Missing
ProRewards is proven to grow customer sales year over year. 

On average, customers who participate spend X.XX times 
more than those who don’t participate.

VS

Inviting 
only takes  

20 minutes and 
it’s simple to  

do online.

Easily Add or Update Customer Details
Need to add a new customer or update existing information like a name or 
email? You can now do it all quickly and conveniently right from the website 
as you invite customers using the UPDATE PROFILE button!

Don’t delay! Invite customers today and watch your business grow.

Questions?
ProRewards Headquarters
ContactUs@WinProRewards.com  |  WinProRewards.com

John Smith
ABCD Company
123 Evans Street
P.O. Box 1
Anytown, IA 12345

3W
28

C
0-
13

1-
LC

P

ProRewards Program Headquarters
7000 Vista Drive | West Des Moines, IA 50266

Action Needed:
OPEN IMMEDIATELY.



Tire manufacturer
C H A N N E L  S O L U T I O N S

DIGITAL COLLATERAL  /  MARKETING AUTOMATION  /  COMMUNICATION CAMPAIGN



Using digital automation, this email 
journey identified the information 

participants are most interested in 
receiving while continuing to keep 

the program front of mind. This 
allowed the emails to highlight the 

most important program information 
and drive engagement.

No 
Buttons 
Clicked

Informational  PDFs Journey Follow-up Emails  (sent 4 days later)Button ClicksStart of Journey Email

Button Clicks No Button Clicks



Prestige Standards
C H A N N E L  P A R T N E R  S O L U T I O N :  B R A N D  S T A N D A R D S

MIXED MEDIA APPROACH  /  PROGRAM BRAND IDENTITY  /  BRANDED MERCHANDISE



Through targeted visuals and messaging, this brand standards program  
has helped this client create a cohesive brand across their dealerships,  

emphasize timely initiatives, and drive loyalty and engagement. 



Global 
cellular provider

C H A N N E L

BRANDING  /  COMMUNICATIONS /  SEGMENTATION



We built a personality-style quiz that made the experience feel personal from the 
start. Answers sorted participants into one of five interest categories, each triggering 
a tailored email journey with catalog picks matched to their preferences. The result: 

rewards that feel less like a catalog and more like something built just for them, 
driving deeper engagement and repeat participation.



Telecommunications
I N C E N T I V E  P R O M O T I O N S

CHANNEL PARTNER SOLUTION / MIXED MEDIA APPROACH / MARKETING CAMPAIGN



•	An annual theme sets the tone.
•	Legacy logos spark instant recognition and emotional connection.
•	Quarterly incentive promotions keep participants engaged and motivated all year.






