COMMUNICATION SOLUTIONS GROUP

Creative Campaigns

() ita group.



We are 80+ experts committed to
developing breakthrough creative ideas
and strategic communications.




VALUE PROPOSITION

We help clients connect to their audience by
amplifying their brand through creative that engages them

at the right place, at the right time, with the right message.



Capabilities & Possibilities

Strategy
Communication & Marketing
Campaigns

Program Brand Identity

UX Research

Persona Development
Audience Acquisition Plans
Content Mapping
Environmental Signage Plans
Creative Consulting
Marketing Analytics

Program Visioning Sessions

Touchpoints

Print Collateral

Websites

Video & Motion Graphics
Environmental Signage
Branded Merchandise
Text Messaging

HTML Emails

Direct Maill

Custom Branded Kits
Social Media

Paid Media

Virtual & In-person Activation

Services

Creative Direction
Writing

Design

Video Production
Marketing Automation
Installation & Strike
Translation

ADA Compliance
Project Management
Printing & Production
Fulfillment & Distribution
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View i Browses

ﬁ Awards

B2 orsoncenen - ros i ﬁAwards

e BB the
Aw)::rds Board 20,000

Achieve it all for =
WIN 20,050 AWARDS FOTTS: Awards Points

20,000 Points
are ALMOST yours
_—— e ot ol

Awards
S&TD C . o
$2RT Coume Personality Quiz

You have no more than SIX spaces left to complete your
Awards Board. Complete the board by March 31 and
you'll earn 20,000 Awards Points.*

*
i YOUR B!

Optinto text Achieve Certified
messages Level

Todo
1

COURSES

Check your progress now

TRAINING STATUS This is your final month to mark off those last spaces and eam points.
lc:;:.’:ﬁ;.ﬂ';'rf"' training courses Add an item to Issue peer-to- Log in to see which spaces you still need to complete.
i X s %
your wish list peer recognition

( senpre

ﬁ Awards
Thankyou

\ !

YOU'RE THE BEST : ,— iy

- N
R

ﬁ Awards

Your work matters, and we see you.
onalism you bring every day create joyful experiences

The skills and professi
our customers remember.

Brent,

your dedication makes
all the difference

QAWapds

We value the work you're doing in the service department! The work
you do each day contributes to the customer experience and helps build
trust in the brand.

Awards brings dealers into an engagement program built around ongoing earning,
timely challenges and meaningful milestones. Targeted push communications work
together to drive immediate action, sustain long-term engagement, strengthen
retention and reinforce the brand in a way that feels relevant. You represent our brand

Your expertise and professionalism don't go unnoticed. You're the face of
the dealership level, and the care you bring to your work
reflects the values we're proud to stand for as a company.

see youU-

jences
perien
pring every daY cres

e i ex
our work matters: and W tejoyfu!

ou
Kifls and vvofe%s\onav\\sm e
= a
The = tomers remermnpe!
qur cu: 5

A thank you from leadership

Please accept the attached eCard as a small token of our appreciation

Y —

PROMOTION PERIOD
Ongoing

ﬁ Awards

service Lané
(SLT) Promotif/
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gsa. | iaw 108

noads yous SXpert
Roed ip 180SIN

ﬁ Awards

Take the Awards Persondlity Quiz from the pull-down banner
onyour Awards homepage.

TAKE THE QUIZ

Service Lane Technology (SLT)

keeps customers inflczrme:ate
i i d helps cr

using media an P et s i

it ience!
ositive experl
‘r)nore repeat customers for your

dealership. Earn av_v_ards v.v-1l'_\‘en
your dealership utilizes SLT!

Earn for Sarvice Lane Tachaokogy (SRT) | Ve i Suomeer

Y Awards

“They provided a video of the service technician showing
me all the services he performed and the recommendation
of a new cabin filter ... Even rotated the tires and shared
how much tread life | had. This is a great service to show

heir vehicle.”

the customer what they need to know about t -
rvic 5(SV)

'~ ZZII\:I‘\ZZ zgﬁ;s Consultants
(SC/XC)

OAD TRIPS START
. Service & Exp

/Aﬂ
Y GREAT R o
E:::RE THE ENGINE TURNS e
" Care Month, customers are gearnd up

i 3
Ca; aand {hat means parts dem:

ress Technicians

is picking up
{t's National and is picking

adventure:
Eligibility
« Mustbe enrolled inand
eligible for Awards
. Dealership must use @
fied SLT vendor

mers roll in,

As custo t for:

keep an eye ou

CREATE POSITIVE CUSTOMER EXPERIENCES AND EARN.

certi Keep customers in the loop, boost satisfaction and oarn monthly

Hu'ldst\;:;,mg off awards with the Service Lane Technalogy (SLT) Promotion
or replacing

Your Awards Board awaits

Complete all nine spaces on your board to earn 20,000 Awards
Points. Rally your team to participate and reach their earning potential.

wem
windshield
wipers
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ﬁ Awar ﬁ Awards

Your new hire awards guide

ONTHS JUST GOT MORE REWARDING

YOUR EIRST SIXM

We have a gift for you | View in Browser

ﬁ Awards

Two manths down already | View in Browser

ﬁ Awards

ﬁ Awards

Complete certifica
Choose your own g

Watch for an emai
then claim your av .
e d Awards How to claim your gifts
3 ware
We are glad you're here, an i . i
proves it. Complete these key stepT in y::; ::r:; six o o
i d you'll unlock awards along . N

s e © Ciick“Catalogs” i the tap navigation bar.
Reach your 90-day

-down menu, select the gift
i frstsi hs, step by step ot . Only claim the gift tied to
we' " t six months, step e o
B o o your congratulations email.

Challenge yourself to add everyt stti::teer dt|o your
i s !
water bottle. Loginto g€
DERD Awards
E"&%
Awards js designed t 5
i 0 bring you joy fo
o PR S along the customerio:.w’r/)eyr
ED ) -
e As you achieve program mileston

K Trailblazer: Accept Terms ar_1d Conditions + e
e Complete your profile 2

90-day
milestone
achieved

milestone

achieved

30-day milestone welcome gift.

-month miles -
O -m N Complete Awards onboarding ) . Jourgift
Awards Points within 30 days » Earn a welcome gift © Follow the instructions to redeem your gift

ins i to
Atyour 6-month a! Vour first days come § At 30-days follow the instructions
120,000 points. Tt A © ur branded water bottle,

pend in the Awarc a ittle something extra.To get ed, receive yo
S| Awar¢

complete these ps: stickers and card.

€S on your -
@ Accept the Terms and Conditions.

add stickers to your water bottle,

text messaging @ Completethe

Informed Insider: Opt in to a Years1-3 o o CSaTD course.
i “ " pa I~ Stay up to date on ’
. {ast: Visit the “Ways to Earn” P @ . i ds website.
ng Enthusiast: Visi ) Earn 40,000 point Explore your Awards THANK YOU FOR YOUR
EEmITE on the website g arn © TIME FLIES WHEN YOU'RE DRIVING JOY DRSS e

8 '_"Gsk . Atyour one-year m :
2 Trailblazer - _Earning points at the end @ After you complete your onboarding,
F } That's up 0 480,0¢ Claim your gift and look forward to a
|7 Insider y water bottle, stickers and card At 60- and 90-days browse the catalog
5}

Qualified: Ccomplete the CS&TD course ght to your hore. and pick the award that's right for you:

your first quarter’s trair

Earning | v
Enthusiast N~

BE Good work!
Informed 8 dy 60 days ir UF caree

Certified: Complete
Insider

Extra, Extral: Complete anyadditional trail
y

house: Earn points in your first F E Qualified Certified Extra,

Extral

B

Your new hire awards guide

CONTACT US

High-five Shining
Hero V. Star

Promo Power
ve Hero: Send your first recogn!

High-fi
g Star: Receive your first recogn

Shinin
m 5 N .t
“ Dreamer: Add an item to your Wish Promo m &k
B8 Powerhouse v
st 1month 2months e iever: Redeem from your High-five Shi
sh;’ev . down Wish List Achiever: Hers Slt':pg
P\ estimon

Star Sharer: Submita t

ﬁ Awards . WBWCLTER - PROGRAMS - REPORTS < TOOLS - &
A r N
(% vieware RECOGNITION ) OPTIN TOTEXTS

Track your way to awards each month

E Wish List

Dreamer Achiever Star

Time for your 6 View in Browsar

3T Awards

120,000
Awards
Points are yours

ENJOY YOUR WELL-EARNED BONUS!

=

3 months

Completed CS&TD course

Aloth 3 9P ¥
‘and energy to driving joy for our customers. Now, it time o drive your oy.

120,000 pois have been loaded i ur — H
R i 6 months = 120,000 Awards Points

Current CS&TD course must be complete to earn points
S
-
_ g l

VIEW QRG
SHOP THE CATALOG

Retention is a key business driver, so we focused on a positive, milestone-based new
hire journey. Participants complete onboarding while engaging with Star Awards
through 30-, 60- and 90-day awards. A progress tracker marks each milestone across
their first six months, culminating in a points award. Quarterly bonus point opportunities
years one through three help sustain engagement and long-term recognition. ———

tart your journey

g#.0ks to you to lead the charge. Where
g#te you get up to speed in the
S rogram so you can support others as well @ Accept Terms and Conditions
as earn your own awards! Required to participate in the program.

— @ Complete CS&TD course*
Required to earn points in the program.
What

It's simple, you and your team earn for behaviors Add item to Wish List

that help drive your dealership’s success. Save the awards you've been eyeing and
receive notifications once you've earned

How enough points to redeem them.

There are so many ways to rack up awards in

the program. Optin to text messaging.

Keeps you aware of program happenings.
We won't send more than 3 texts a month.

Send a recognition
Has someane helped you? Let that team
member know you appreciate them!

Let us know how this program brings
you joy.

KEEP YOUR EYE OUT

New promotions

pop up frequently.

CONTACT US
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Winsupply ProRewards ProRewards
EARN POINTS FOR

ProRewards Points:
Ev E R ' ) Proven to Grow Your Sales
T

(=19

ProRewards

PROGRAM GUIDE

ProRewards ProRewards
P°ints Key Datesl

Earning Period:

Accelerate your sales success. Invite your customers to join ProRewards Points. John Smith
red eem On average, enrolled customers spend X.XX times more than those not enrolled each year. ABCD Company
ProRewards T ok
P.O.

Box1
Anytown, 1A 12345 only takes
20 minutes and

Enrolled Customers Non-enrolled Customers

points for
rewards! XXX, XXX $XX, XXX

it's simple to

Invite Customers for PR coonline.
ProRewards Today

Our records show that as of 10/10, you
haven’t invited any customers. It’s easy to

Reward Customers for Every Purchase
Accumulate points for every purchase at your Eaint Redemptios Daaclline: ProRewards
Local Winsupply Company, based on purchase goals

set by your Local Winsupply location.

Start Today: | inviting for ProRewards Points is live at WinProRewards.com.

" . L]
change that! - Here’s how to earn:
heckli Make Your Sal i . Key D
Checklist to Make Your Sales Thrive Now Three Reasons to weery LT EE— eyDates
/ See What You're Missing - J Now every dollar you spend onlir Earning Period:
V' Log in to WinProRewards.com ProRewards is proven to grow customer sales year over year. - Enroll or Sign In at oin ely turn those points into awesome
v Usetn ! On average, customers who participate spend X.XX times WinProRewards.com Point Redemptic
56 the inviting tool to set up your inviting metrics more than thoss wh don's aricipats, Bl TSGR e Gsar: Log 1 s Pl e B O e NS,
v/ Invits t button on the homepage. to complete your enroliment. &
vite customers
Participating Customers Non-Participating Customors 2. Customer lsts can be Returning users: Ifyou don't know your login info, @ A P
V' Ensure those customers complete envoliment I n QY Averave Purchases: S A ) ek e Foraot usemame o Pessore? utien Your Current Balance
- =) ©on customers’ previous
V' Share ProRewards information with Sales Team Mermbers $XXX, XXX &) $XXXXX vear's purchases. m (3) over 10900 rewards options X
v ) 5. When youre ready you can welcome el from  participating 7,000 Points
" Jy Company
Hang up the ProRewards poster in a highly visible place . either click select all or select Unlock Your Base Points Pl y
Help Invitees :'f the Zone ﬂ’:‘{g”:” _ the individual customer(s) Achieve your Base Goal and you can redeem tions to complete envoliment
’ ot s who o nvie? Dot overtink (o nite and clck INVITE from the PraRemards Catlogt °
Earn Bonus Poin I t S t a t HIT TH - SELECTED CUSTOMERS. hasing online; eaming and redeerming
- The first XXX customers to er Recommended: Target customers with J .
Our Recommendation: e s ZONE sl saies of $3,000 - $x%,000. 4 Next chocse i programs that easy!
Invite These Customers XX, XXX points!* En e a Sy_ GROW | 0u rscarch shows they have the most ok et i BORG Foiiis !
Our research shows that customers with $X,000 - $X,000 in potential to increase their sales with you. 5. Click SEND INVITES. ; Your Way
Loem neum dolor it ame, consectetur adip ints wi You've eared the points. Time to reap the rewards! Browss the
annual sales have the most potential to increase their sales with iscing elit. Ut portitor diam eu sapientend. ity into merchandise. travel RScesm polnts withou Nusiaoine, " v
you. Use the filters on the Invite Customers screen to easily g in to the ProRewards Catalog to meet goals ProRewards Catalog at WinProRewards.com to see the thousands o
select your customers in this range. Invite them today! Easily Add or Upc IS oot BroWE morel ’ options that await you.
|~ Need to add a new cust, Winsupply | ProRewards Get rewarded simply bf
EnCOUrage ‘email? You can now do | [§ doing your job
25 you invite customers|  ProRewards Program Headauarters Reward Yourself
Don’t delay! Invit: 7000 e brive et e Henes (4 0208 Redeem your points in the ProRewards Catalog,
an Fow Your Questions? customers orvt delayl invie cd Wheh T thosands of o Uons t6 choose from
ProRewards Headauarters Ve Questions?

Wi ) to enroll: ) it A Peek at Rewards
The first X will Choac rom amamig aptiom o

H ProRewards Catalog!
receive X,000 * Performance Plus Prepaid Mostercard
points!’  Merchancise

1-800-227-1280
ContactUs@WinProRewards.com | WinProRewards.com

Business

Action Needed: : e
OPEN IMMEDIATELY. .. they all awall

Questions?
ProRewards Program Headquarters
1-800-227-1280 | ContactUs@WinProRewards com
WinProRewards.com

Look for the Catalog button. Then save your o

favorite awards to your Wish List for later!

Pro Tip!

Don't have enough points for an item? You can add a card at
checkout to cover the balance!

Slus Prepaid Mastercard

Questions?

Not ready to redeem? That's OK! Add items to your Wish

Winsupply,
ftches

+ Apparel and accessories
+ Headphones and tablets

B
%5 WinProRewards.com

Ask about ProRewards today.

ProRewards

ProRewards

ProRewards

Inviting Begins Today @ points

Now's the time to start inviting your customers and motivate them
to reach their goals.

ProRewards

# i A strong annual program combines early engagement and continuous

password for the ProRewards website.
Once that's created, you'll have access to

L . messaging that converts interest into action. Messaging highlighted platform

EnTe i GZONE, ProRowards Guarantee Checkcin enhancements and new tools tailored to each audience—Local Company

have an annual spend of $X,000 - $X,000.

Performance Summary

It only takes 20 minutes to invite customers. It's proven that year after October Progress:
year, ProRewards’ active members spend more than non-participating
customers. #of Customers Invited: # of Customers Enrolled:

Customers Achieving Base Goal: Customers Achieving Stretch Goal:

7 (7 ‘/ Presidents, sales teams, sponsors and customers—ensuring they receive what

Goal Met Goal Met Goal Met

B I il they need for program success. The multi-channel strategy combined physical
and digital touchpoints to maximize engagement across all audiences.

How to Invite for ProRewards Points

Program Performance
@ Eaming pricd

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

I
Pr
opraiDae Ut porttitor diam eu sapien tempor eleifend.

[ B pons expie

Your Progress Reports
View your customers' progress under Reports >

Winsupply Earning Perio

Farmingd pe

. Apire
ProRewards ooios oyl

Know & Grow Train & Gain:

How to Use Promotions and Marketing Messages on WinProRewards.com

ol on WinProRewards.com help:

Why Use Promotions and Marketing Messages?
The benefits are many: Increased s and awareness, customer engagement, market penetration and competitive edge.
Kno ct ustomers’ and Local Companies’ knowledge of new or highlighted products.

Grow: Watch your product sal - =
How to Submit Trai

(@ Go to WinProRewards.com and log in.

poard hetion®

(@ Navigate to Promotions > Request Brand Training to access the request form.

Cabo San Lucas,

MeXxico

(o mp\_{{‘.ﬂ

How to Submit

(@ Ssubmit the required fields through the request form.
@ 6o to WinProRewards.com and log in @ Once your form is reviewed and processed, the training will be published
(@) Navigate to Promotions > Request Promotion to access the request form. on the website.
Submit your training two weeks prior to post date for processing.

® submit the required fields through the request form.
We recommend posting each training course for 30-60 days.

(@ Once your request form is reviewed and processed, the promotions will be
published on the website, and marketing messages will be sent via email

Note: Submit your promotions and marketing messages two weeks prior to post

date for processing. What You’ll Provide — . .
General Course ®Required) —— Endless Possibilities
s mome oot iaten and deseription L Grand Fiesta Americana Los Cabos, an all-inclusive golf and T ey
* Roward amount (optonal but encouraged) Wo rocommend satig the e —— spa resort, is a place full of inspiration and majesty that will PUEIEES
What You'll Provide e s reward per course depending on training complexity. exceed every expectation. Spacious rooms with splendid views + Lorem ipsum dolor sit h\
.
- eromotion neme — S e Herradura’ are carefully designed to provide al the comforts you crave et G
+ Product information C . « Video or quiz (or both) L i i The luxurious resort is in the beautiful city of Los Cabos, on o ATED R e w]
- Start/End dates 8 « Align content with quiz questions and key takeaways = - the Baja California peninsula, a short distance from famous imperdiet
+ Point multiplier I + Suggested formats: MP4 or PDF attractions such as the Arch of Cabo San Lucas. Relax with a
+ Images spa treatment, perfect your golf swing, take a cooking class or s oenckealcltaets
Course Resources (Optional, but Strongly Recommended) explore the breathtaking natural beauty that surrounds you GBI s
We recommend posting promotions for « Extra materials like guides, infographics, checklists and diagrams e The possibilities are endless. Earn your way to an unforgettable * Vestibulum a euismod nisi
30-60 days. You can send marketing = - Recommended file types: PDF, PNG e e | based on th h I set by local
messages at any time. The frequency G travel experience based on the purchase goal set by your local *+ Lorem ipsum dolor sit amet,
of these messages will depend on your = Winsupply location consectetur adipiscins
omeorenim lovel © v Quiz (Optional, but Recommended) == —_ (=S
+ Recommend fewer than 10 clear, varied questions = L.
+ Suggest passing score: 80% or higher Tranquil Sanctuary Trip includes: Suestions?
. ke s s i . | uestions:
Options to retake quiz, see missed answers or add essay questions Los Suenos Marriott Ocean & Golf Resort is a beachfront Lorem ipsum dolor ProRewards Program Headquarters | 1-800-227-1280 | ContactUs@WinProRewards.com | WinProRewards.com
+ Be sure tolst all quiz auestions, answer choices and correct answers haven in a breathtaking natural landscape. Surrounded by consectetur adipisci

the rainforest canopies of Costa Rica’s Green Coast, this
luxury oasis sits amid a paradise of natural beauty, endless

Vestibulum a euism3t et

Donec ut feugiat ex, ut \ ) ; -
comfort and adventurous opportunities. A sanctuary has rutrum velit ’ e -
ng Tool been created where indulgence and adventure harmonize .

[Ok2210]
Visibility is key to profitability.
Submit today at WinProRewards,
or scan the GR code.

Benefits of the New Tr: Duis in ornare erat

" Pe )
| @ to offer an extraordinary experience. Earn your way to an . Nunc ac bibendum turpis \ > 5 " 1
=" According to Conductor research, consumers are 131% more likely to buy from a unforgettable travel experience based on the purchase P
brand immediately after they consume early-stage, educational content. Even a S Matris pretiumiarat
MORE LIKELY TO BUY week after consuming the content, they are still 48% more likely to purchase. goal set by your local Winsupply location,

f— WITH EDUCATION

Winsupply e

No train, no gain. Submit your training today at WinProRewards.com. Questions?
ProRewards

Winsupply,

ogram Headquarters | 1-800-227-1280 | ContactUs@WinProRewards.com | WinProRewards.com
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Using digital automation, this email
journey identified the information
participants are most interested in

receiving while continuing to keep
the program front of mind. This
allowed the emails to highlight the
most important program information
and drive engagement.

Start of Journey Email

Plus, check your progress and earning opportunities for July. | View in Browser

Rewards That Matter

Your July Guide to
M Rewards

You're halfway through the year, and as you continue your hard work to
earn cash rewards, make sure you treat yourself, too! Take your
Prepaid Mastercard® shopping anytime, anywhere and get
the Rewards That Matter to you.

Check out your current progress and everything else to keep you
earning big!

Your Rewards Progress

2026 YTD 2025 Totals

« Approved Claims: 798
« Rewards Earned: $1,123.50

Submit Claims

« Approved Claims: 2,128

See Full Details

OTR Unit Goal Progress

YTD OTR Approved Units 2026 OTR Unit Goal

8 45

Get the Rewards Info You Want

Click to learn more about promotions, how to earn or cash payouts to
make the most of Rewards.

CLICK FOR
CURRENT
PROMOTIONS

i

CLICK FOR
PROGRAM
DETAILS

CLICK FOR
CARD
PAYOUTS

Button Clicks

CLICK FOR

CURRENT

I/

CLICK FOR

v

PROGRAM
DETAILS

CLICK FOR
CARD
PAYOUTS

No
................... > Buttons
Clicked

PROMOTIONS

Informational PDFs

T

Earn More With Current
M Promotions

in Milestone, you earn cash rewards on your Milestone Prepaid Mastercard” for every
approved claim, but the be o ensure you're ry dollar you can is with
i give you the chance o

really
boost your rewards.

Check out the current earning opportunities as of July, and find promation details anytime
at MyMRewards.com

TBR Q3 Drive Info Summer Promotion

July 15 - September 14, 2026
Download Promotion PDF
Eam $8 on approved claims of eligible TBR Drive tires. See the promotion

overview PDF for full earning defails and rules.

There are no current promotions. Check back often for the latest
u ontinue welcoming new fleets o the Bandag family and
igible unifs to earn in the Bandag Welcome fo the

MasterCore VMTD 27.00R49 Promotion
June 5 - August 31, 2026

Download Promotion PDF

Ag Q3 Promotion
July 1 - August 31,2026

f eligible Ag products. Download Promotion PDF
2 defails and rules.

Eam bigger cash payouts on approved cf
See the promotion overview PDF for ful

QUESTIONS?

>MyMRewards.com
(excluding holidays)
visit MyMRewards.com

Submit. Earn. Enjoy!

That's how easy it is to reap cash rewards for selling eligible products. Keep this
info on hand so you never miss a dollar you deserve.

EARN FOR EVERY BRAND YOU SELL
Don't put a limit on your rewards. Check all the brands you sell

ne profile. Then you can combine your rewards
& for more spending power on your [ A

CLAIM SUBMISSION IN 3 MINUTES OR LESS

(@ Loginto  MyMRowardscom  and select Submit laim from your homepage
o T8, OTR and ag.
Note Forthe Welcome o the Family program, use the Welcom 1o the Family
button to enter fleet enroliment les info. 1 LJ

(@ Complete he oniine clam form using th following dstalsfrom your sales Involce
EE e S s e Stay Informed: n
Note: You can submit multiple products per invoice and multiple invoices per fleet. you file, opt

(3) Wit for your CSM, EPM or RSM to spprove o deny ai clims

(@) Eam rewards for every approved claim!

Journey Follow-up Emails (sent 4 days later)

Rewards That Matter

Approved Claims =
Cash in Your Pocket

‘Thanks for selecting to learn more about current promotions in the
‘monthly newsletter emaill These promos are the easiest way to boost
Your rewards throughout the year.

, If you didn't have a chance to review the other M Reward program and
card payout dtals n your monthly omai, chock them out now

Earn All Year Cash Rewards
Submit laims of eigile TER, Just how powerful i your M Reward
Bandag, OTR and Ag units. Eam Prepaid Mastercard®? So powerful
rewards. Seems simple, right? you can use it imost anywhere. See
Find out just how simple. these cerd payout details for more.

PROGRAM
DETAILS

Don’t miss out on earning cash rewards for the hard
work you're already doing.

-Submr\ Your Claims

Rewards That Matter

Current Promotions =
More Rewards

Thanks for selecting to learn more about M Rewards in the monthly
Thi d rewarding
You for your dedication to Bridgestone and Firestone products.

If you didn't have a chance o review the current promotions and card

Don't b it
Watch the video.

EVERYTHING YOU NEED,

AT YOUR FINGERTIPS

Visit MyMRewards.com  anytime and fake advantage
help you earn

[v)

QUESTIONS?
(800) 358-0581
72.m.=7 p.m. CT, Monday~Friday (excluding holidays)

T

Little Card. Big Possibilities.

Your M Rewards Prepaid Mastercard® gives you fons of flexibility to
reward yourself your way. Here are answers to questions you might have
about the card and your payouts.

Tip: Check that the address in you
profile is correct so you receive your card!

WHEN WILL | GET MY PAYOUTS?

Payouts are made on or around the 15th of the month following earniny
For example, if you ear in July, those rewards will be paid out in August.
WHERE CAN | USE MY CARD?

pred! Use it for everyday items, splurges,
and more. Whatever you need (or want),

p: Select “Pay Inside”
g notel reservations—other

¢ a different card for
laced on your card.

HOW CAN | CHECK MY CARD BALANCE?
call orgoto i for your most
up-to-date balance.

DOES MY CARD EXPIRE?

Ves, cards expire three years affer issuance. If you're active in the program,
a replacement card will be automatically mailed fo the address in your

M Rewards profile.

still have questions? Review the
Prepaid Mastercard section of the FAQs at
MyMRewards.com.

QUESTIONS?
(800) 358-0581
72.m.=7 p.m. CT, Monday~Friday (excluding holidays)

N payout datails in your monhly email, check them out now.
Promos Mean More Cash Rewards
Promotions are the easiest way Just how powerful i your
0 add altte more cash to your Prepaid Mastercard®? So powerful
pocket.Find out what eaming You can use it almost anywhere. See
opportunites are going on now. these card payout detais for more.

CURRENT
PROMOTIONS PAYOUTS

w

Don't miss out on every chance to earn M Rewards has to offer.

‘Submit Your Claims

Rewards That Matter

Score Bigger Cash Payouts

Thanks for selecting to learn more about your M Reward Prepaid
Mastercard® in the monthly newsletter emaill Every time your rewards are
deposited to this ltle card, you gain the flexibilty to get what you want

1f you didn't have a chance to review the current promotions and other
program detals in your monthly email, check them out now.

7
Promos Mean More Earn All Year
Promolions are the easiest way Submit claims of elgile TBR,
to add a little more cash to your Bandag, OTR and Ag units. Earn
pocket. Find out what eaming rewards. Seems simple, right? Find
opportunites are going on now. outjust how simple.

PROGRAM
DETAILS

CURRENT
PROMOTIONS

é ]
Don't miss out on every chance to earn M Reward has to offer.

Submit Your Claims

Rewards That Matter

Come On, Give Us a Click

We noticed you opened your M Reward monthly newsletter email but
didn’t check out any of the info inside. So we’re giving you another
chance! Click to learn more about promotions, how to earn or cash

payouts to make the most of M Reward.

CLICK FOR cLICK FOR CLICK FOR
CURRENT PROGRAM CARD
PROMOTIONS DETAILS PAYOUTS

il

Don’t miss out on earning cash rewards for the hard
work you're already doing.

Submit Your Claims
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PRESTIGE

STANDARDS

Through targeted visuals and messaging, this brand standards program
has helped this client create a cohesive brand across their dealerships,
emphasize timely initiatives, and drive loyalty and engagement.
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- Welcome, Jolli.

Submit referral

Promotions

Take our quiz. Move up the
mountain.

Let's do some dream analysis. What are your heart's

desires? Take our "Make Your Dreams" quiz to find
out how the Rewards program can help you get
them. You'll also move up in our Climb to the Top
Promotion!

Reports

Who'’s your favorite Tom?

Tom Brady. What a QB.

Tom Ford. Only the best in taste.

Tom Hanks. Love a movie night
featuring his classics.

Tom(ato). Who doesn’t love a BLT?

- Shop catalog

Take our quiz to get started | View in browser

_ ‘ ‘“~ »'
. y N

Your awards journey

A

Earning with Rewards is easy.

But what to redeem in the program catalog? That depends. What does
your heart desire? We have great news. There's a quick and fun quiz to
help answer that question!

Maybe you dream
of the great outdoors

Make Your Dreams Quiz Results

You Love the Finer Things

~we i

You have an appreciation for beauty and sophistication.
Whether in scents, fashion or cuisine, you are not satisfied
with being average. You know how to select the finer things
in life. Did you know that Rewards can help bring your tastes
and sophistication to life? Check out these catalog finds: Fin
wine, either as a gift or part of a special experience.
Fragrances, handbags and jewelry, just to name a few. All
available in premium brands. The flexibility of spending point}
how you want with our White Glove Concierge service.

Make Your Dreams Quiz Resul

You Love the Sporting Life

When you're indoors, you always have one eye looking out
the window. You like to stay active and often dream of the
great outdoors. Did you know that Rewards can help make

Make Your Dreams Quiz Results

You Love to Hit the Road

Travelpy
ESIST.  ym—

Whether it's crossing state lines or crossing an ocean, your
heart yearns to discover new places. Your passport is ready
to be filled with new stamps, and you dream of travel and
exploration. Did you know Rewards can help make your
travel dreams come true? Check out these catalog finds
perfect for a globetrotter like you: Luggage, either individual
pieces or sets, to make packing a breeze. Take a vacation
from planning a vacation. Let our Travel by DesignSM team
do all the work. Find a trip or travel experience that suits

your activity and fitness dreams come true? Check out thes your personality.

Start the quiz -
catalog finds perfect for an enthusiast like you: Stay active

Or your thoughts
always take you to
A “home sweet home”

with a bike, scooter or skates. Put up a "Gone Fishing" sign
with all the right equipment. Find the right equipment to get
or stay in shape.

Or you're
wishing for the
\atest technology

Get to the summit and earn points

Earn bonus points when you complete your climbing checkiist by in our Climb to the Top \ Take our brief “Make Your Dreams” quuandﬁndou\\.You’\\\eamﬂ\\\emore
Promotion. Piant your flag and you'll be ready for peak performance! \ about yourself. And you'll be on your way to a successl awards journey.

< Back o Pragram e

Pack. Zip. Go!

Shap Tral Gear

We built a personality-style quiz that made the experience feel personal from the
start. Answers sorted participants into one of five interest categories, each triggering e
. . . . . 3,@ s k& @
a tailored email journey with catalog picks matched to their preferences. The result: E‘: = E$ S
rewards that feel less like a catalog and more like something built just for them, FArE s - e S50
driving deeper engagement and repeat participation. oo e e

Quidoor Journey —
(==

Get 1o the surmmit 200 eatm DOINNS

Wow g Eheckiial by w ot Clivia 1o e lop

en Home Improvement

Weber Slate Rust-Resistant Griddle

Ean DTS POINKS N0 YOUu COMPIRTE You! o o
Promovon. P antyour fiag and you'll te eady for peak pertomancel

P ——

16:12
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My account Shop catalog My account  Shop catalog N
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Coonnpiee 1 Where villyour awards journey take you? | View i browser Grab the ight gear for your outdoor adventure | View in browser View in browser n
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Make your lifestyle dreams
come true

We recently asked about your heart’s desire with our “Make Your
Dreams” quiz. Looks like you love the sporting life. We can help with that.

Staying active is your thing
You like to get moving. And get outside. Maybe staying active involves
equipment.

From swinging a club to shooting hoops to playing pickleball, there’s gear
in the catalog for every sports lover. Or maybe you don’t want to leave your
backyard. There’s an assortment of games for that too.

J;;.m

Time to breath in some
fresh air

With our “Make Your Dreams” quiz, we learned that you love the outdoors.

Getting out of the house is wonderful. But mixing in some fun and
recreation? Even better.

We have what you need

What’s your perfect outside activity? If you can dream it, we can make
it happen.

Relaxing with a line in the water, waiting for that big fish to strike?
Sitting around the campfire? Getting ready for a hunting trip?

The catalog has all the gear you need to make your time outdoors time
well spent.

[ ainnd

Get in shape or stay
in shape

We know that you like to stay active and want to be healthy. How about
some ideas to help with that?

Fitness in one place

The catalog has a ton of resources to keep you fit.

Check out fitness trackers, which will monitor your physical activity and
health metrics. There are hundreds of options. Another great way to
stay healthy? A massage gun that will relax your muscles and promote
blood flow.

Looking to burn calories, build your endurance and tone muscles?
There's a variety of exercise equipment that will do just that. Or you
can grab a bike or scooter and combine your exercise with a spin
around the neighborhood.

JBL Quantum 4go.
USE Gaming
Headset . Black

JAL Tune 20 ME 1BLClip 5 ortable BLTune720
Adaptive Wireless Waterpras Bluetooth
Headphones - Blue Speaker - Blue Headphonss -
760 “wpares
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CHANNEL PARTNER SOLUTION / MIXED MEDIA APPROACH / MARKETING CAMPAIGN



INncentives
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FINAL STRETCH

All award amounts are CB Points. STAGE #3

- An annual theme sets the tone.
« Legacy logos spark instant recognition and emotional connection.
- Quarterly incentive promotions keep participants engaged and motivated all year.

THINGS ARE HEATING UP

Welcome to Go Big: Turn Up the Heat, where you'll embrace the
spirit of summer to supercharge your sales.

We're just warming up: Ramp up your effort and intensity. Push
harder to achieve your goals. Stay focused as the temperature
climbs. We’re going future forward to ignite your sales journey.

STAGE 1: WARM STAGE 2: HOT
Fiscal June ‘25 Fiscal July ‘25

Drop the puck to win a
point award!

Embrace summer energy to surpass your goals. | View in Browser

READY TO RISE?

You're approaching the halfway point for Go Big: Turn Up the Heat.
As the temperature climbs, it's time to elevate you sales game.

Make your move like a summer blockbuster—big, bold and
unforgettable. Intensify your efforts. Aim for higher targets. And push
harder to achieve your goals.

This summer we're going future forward, and Stage 2 is your
moment to sizzle and shine.

STAGE 1: WARM STAGE 2: HOT STAGE 3: BLAZING
Fiscal June 25 Fiscal July ‘25 Fiscal August ‘25

Incentives

Info~  Incentives ~  Reports ~  Admin

REWARD SOMEONE Q searc
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WORK UP
A SWEAT

REWARDS
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FINISH WITH FIRE

The finish line is in sight, and every action you take now can make
the difference.

Whether it's following up on that one last lead, reigniting a stalled
conversation or going the extra mile for a customer—finish with fire.

Let your ambition blaze and your results shine. By focusing on future

forward, we can make this a summer to remember—not just for the
scorching weather, but for all your wins.

HOT

&
& v
g >

%

STAGE 1: WARM STAGE 2: HOT STAGE 3: BLAZING
Fiscal June 25 Fiscal July 25 Fiscal August ‘25

Admin User

Stay focused as the temperatures

climb. CB Points will followv.

NEWS FEED

Share Your Story

was able to get a Father's Day gift for
to Lowe's. He was very excited and |
some cash. Also, | look forward to buyin,

y dad using my points! Secifically | ordered him a fift card Comm

s happy | was able to use some points instead of dishing out
g my son a swing set on the Incentives website. | have my

eye on a few different ones ovailable. So happy Incentives offers the points so | can share

friends and family!

pdw

in User
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