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Behavior-based Recognition Programs on the Rise 

WorldatWork’s “Trends in Employee Recognition 2011 Survey” shows that the percentage of organizations offering recognition programs is remaining constant – in the high 80 percent rage – despite the recession. The leading category of recognition remains length of service (90 percent), but organizations are increasingly leveraging newer programs designed to have more direct impact on business results. Such recognition includes: above-and-beyond performance (79 percent), peer-to-peer (43 percent) and programs to motivate specific performance behaviors (34 percent).

>>> Read the WorldatWork report (PDF download)
Social media: Could Google give Facebook a run for its money?

Facebook could be vulnerable to a new player. Despite a small improvement, Facebook is the lowest-scoring site in the social media category and of all measured companies in the in the 2011 American Customer Satisfaction Index (ACSI)            E-Business Report. The survey was conducted in June, before the widespread introduction of Facebook’s biggest competitor, Google+, but Facebook’s low score indicates that Google+ could easily pounce and gain market share if they can provide a superior customer experience. 

“We don’t know yet how Google+ will fare, but what we do know is that Google is one of the highest-scoring companies in the ACSI and Facebook is one of the lowest,” said Larry Freed, president and CEO of ForeSee Results, the customer experience analytics firm that produced the report. “An existing dominance of market share like Facebook has is no longer a safety net for a company that is not providing a superior customer experience.”

Other findings: 

         Wikipedia takes the top spot in the social media category. YouTube came in second. 

         Google led the search engine and portals category, but Bing follows closely, jumping 7% in one year.

         FoxNews.com has a strong lead on the news and information category and is five points ahead of the next highest-scoring site, ABCNews.com.

>>> Read more about the index 

ITAGroup Achieves BS8901:2009 Sustainability Standard

ITAGroup, Inc.'s ISO9001:2008-based Business Management System has achieved an additional certification to the BS8901:2009 Sustainability Management System for Events Standard. 

BS8901 is the British Standard developed specifically to help the meeting and events industry operate in a more sustainable, environmentally friendly manner. It was designed to ensure an enduring and balanced approach to economic activity, environmental responsibility and social progress relating to meetings and events. 
“This is a great achievement for ITAGroup because it confirms our approach and commitment to offering sustainable meeting and event solutions to our customers,” says Mary Bussone, ITAGroup senior vice president – event management. “It shows that we do the right thing when it comes to using resources responsibly.”
 

To achieve certification, organizations must identify and understand the effects their activities have on the environment, on society and on the economy, and put measures into place to minimize their impact. First published in November 2007 and revised in September 2009, the BS8901 Standard shares common management system principles and processes with the ISO9001 Quality Management and the ISO14001 Environmental Management Standards.

“This isn’t an end point for ITAGroup,” explains Bussone. “The Standard also requires us to aspire to continually improve our sustainability performance, and that’s a key component of who we are.”
ITAGroup Earns Custom Media Award

ITAGroup, Inc. earned a silver award in the 2011 Magnum Opus Awards for Outstanding Achievement in Custom Media. The ad, featuring a school of fish moving in sync along the ocean floor, kicked off the company’s re-branding effort and introduced its Driven By Loyalty® tag line.
 

“The ad has been well received and was a fun departure from our traditional creative campaigns,” says Maura Rombalski, ITAGroup marketing communications manager. “We relied on a great visual and engaging copy to tell our loyalty story.” 

2011 Magnum Opus Awards are sponsored by ContentWise and managed in conjunction with the University of Missouri School of Journalism. Judges considered 560 entries in 217 categories, including 18 interactive product categories for videos, blogs, podcasts and use of social media.
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Do you have questions or comments on this issus of Loyalty Link? Suggestions for future topics? We appreciate
your feedback. Cantact us at drivenbyloyalty @itagroup.com.

Loyalty Link is produced and distributed by TTAGrous, Inc. To unsubscribe, please send an e-mail to
driverbylayalty @itagroup com with “unsubscribe” in the subject lin.
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